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?:ﬁ Name: Dr. Sunny Bose
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5« Designation: Professor

5 Teaching Interest: ~ Brand Management
57 Marketing Research
50 Marketing Theory

B Corporate and Business Strategy,

5 Sales & Distribution Management
5= Research Interest:  Consumer Brand Relationship

B Customer based brand equity

4] Country of origin effects

¥4 Education: Ph.D., ICFAI University, Dehradun, 2014
;5 MBA, ICFAI University, Dehradun, 2007
%ﬁ B.Com (H), University of Calcutta, 2004 %
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