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Editor’s Note

In the midst of the journey of its students, there are the ever present activities that prelude and
conclude life at IBS. Competitions and events galore, there is no dearth in the various levels
of exposure and opportunities that students are provided with. Post recruitment, the clubs of
IBS have seen the fresh minds come up with the best of events ensuring a packed schedule.
From Ecobizz’s MUN to ADmire’s Juari, it was a blend of academics and co-curricular activities
at best. This year, Nostalgia witnessed a themed celebration at the Alumni reunion. The day
witnessed an amalgam of Indian mela depiction at its best with the lights and decor amplifying
the festive spirit. We can also see hints of preparation and ideas floating around among the
student community, for the biggest and most eagerly awaited college fest in IBS, Trishna.

In just two month’s, It will be time for the batch 2014-16 to bid adieu to the campus. Time
does fly in a jiffy! The campus now witnesses the final year MBA students utilising most
of their time making memories, clicking photos with their pals and posting them on
Facebook, Instagram and so on along with the countdown, exploring eateries and other
places of fun and frolic in and around Hyderabad. College days do leave an indelible
mark on every one’s life which one would cherish for time immemorial. Stepping into the
corporate world in just a few months would make us realise the beauty and importance of
our carefree college days. As we write our last editorial note with a sinking heart, we wish
all our batch mates good luck in their future endeavours and also wish luck to the junior
batch who will be carrying on the good work and keep the banner of ARC flying high
through strong alumni networks. As our motto rightly states “it’s all about connections”.

Cheers!!!
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Dear Alumni,

This Letter addressed to you is a privileg

It is with immense pleasure




nnovation may  be  defined -as

‘any idea, 'practice or object that

is perceived to be new by an

individual or other unit of adoption’
(Kenny and Reedy, 2007). -In other
words, innovation is the adoption of
new products and/or processes which
leads to better competitive advantage
and increased firm performance. The
importance of [Innovation has been
a debatable topic- of discussion for
decades and continues to be. the
most talked about management issue
these days. Today, knowledge in.all its
forms plays a crucial role in economic
processes. Organizations with more

knowledge: systematically - outperform
those with less. Within the knowledge-
based economy, innovation is seen to play
a central role. Innovation contributes to
competitiveness and  economic growth
in businesses and alarge and increasing
part of businesses’ revenues comes from
new or newly improved products. The first
mover advantage within an, industry may
make it possible to:build brand loyalty,
profit from early experience, gain ‘control
over scarce assets.and: create switching
costs that bind consumers to the company::
There is.a clear dependency between-
innovation and profitability in businesses..
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“Gonnect today transform
tomorrow”

The adage “Connect today
transform tomorrow” is of
extreme significance to the
team Alumni Relations Cell
which organised its annual
event ‘Rendezvous — Alumni
Meet a corporate dinnerand
cocktail gala on Saturday,
19th September 2015, at Taj
Banjara, Hyderabad.

Rendezvous is held every
year with the motive of
fostering relationships and
providing a platform for
networking to our alumni
and students. It provides an
opportunity for the alumni
to interact with their batch
mates and those of the other
batches, which otherwise

becomes difficult due to
their busy schedules.

The event witnessed a
presence of 50 highly
reputed alumni from all the
ICFAlcampuses from batches
1997-2005 who  came
along with their families.
The alumni present at the
meet came from different
industries and corporate
positions. They shared their
experiences and journey
from being business school
students to the current
reputed positions held by
them in their respective
organisations. They even






enthusiasm by all present at the venue
and it filled Team ARC with glee to see
such tremendous participation.

The event ended on a positive note
with all the Alumni getting charged
up and electrified about Nostalgia 5.0
(i.e. Flagship event of Alumni Relations

Cell) and looking forward to the next

Rendezvous.

i
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MOCK UNITED NATIONS AT IBS HYDERABAD - CLUB
ECOBIZZ

IBS Hyderabad along with some elated
members of club EcoBizz opened its
gates to warmly welcome more than
a hundred delegates to frame a better
future for the world. IBS MUN held in
November, 2015, presented a unique
opportunity for students to meet,
discuss, and collaborate with equally
motivated and talented peers on a
diverse range of topics.

IBS MUN not only helped students to
elevate their levels of knowledge but
also helped many delegates derive an
inspirational experience. It aimed at
a better insight into the subtleties of
international affairs.

There were 3 councils namely the
General Assembly, Economic and
Social Council and Security Council.
Students ranging from 17 - 25 years of
age, turned into delegates.

Day one at IBS-MUN, emphasized
on addressing the delegates and
acquainting them with the intricacies
of MUN procedure. The next two days
involved debating and lobbying where
delegates were asked to be added
to the speakers list by the chairs.

Delegates then took turns to address
the committee following the order on
the list.

Mock introductions of their nation’s
stance and backing it up with
substantive arguments added value
to IBS MUN. Informal discussion was
allowed as the delegates crafted their
resolutions and worked on merging
of resolutions. Moderated Caucus was
followed by an unmoderated Caucus
sprinkled with GSL which also had a few
choice couplets from the delegates.

The conference remained inspiring as
well as light hearted with humorous
moments. The last day saw the
delegates face off a crisis which could
not have been averted if not for some
Machiavellian politics.

The IBS MUN ended well with the 17
year old delegate of Belarus winning
the runners up in General Assembly
while Osmania University student,
Prithwi, won the Best Delegate — GA
Award, as Delegate of DPRK.













NOSTALGIAS.0

An Evening to Remember- Nostalgia 5.0

ICFAI Business School misses no chance
to meet its esteemed alumni. Continuing
with its series of mega gatherings, Alumni
Relations Cell organised the landmark
Nostalgia 5.0. This year, the event was even
more special as it completed five years of
networking and helping reunite friends.
The event was planned and conducted
by Alumni Relations Cell on November 21,
2015.

The day of Nostalgia 5.0 itself was planned
in an elaborate way. There were fun games
for alumni to get to know each other. A
one of a kind mentorship programme was
also conducted to give a platform for the
current batch of students to interact with

the former students who have made a mark
in the industry.

This year the celebration of getting
together was taken a notch up by keeping
the theme as ‘The Great Indian Mela’ As
the name suggests, guests were welcomed
with festive Dhol beats and the decor was
replicated to give the feel of a festive fair.
Everybody was dressed in bright ethnic
clothes and stalls with games really helped
to set the mood for a colourful cultural
programme. Alumni enjoyed themselves
by getting clicked at the Nazaria photo
booth along with relishing the delicacies
specially prepared for them.







With an alumni network that extends to
over 38,000 people, all of whom are very
accomplished in their respected fields,
ICFAI University and its students are very
lucky indeed! For every alumnus that has
achieved success and power, he/she has
also had to shoulder greatresponsibilities,
responsibilities that extend not only to
their respective employers or families
but also to the institute that helped
them achieve this success. Alumni
Relations Cell’s

Mentorship Program

is one great medium that allows our
alumni to give back to their alma mater.

The Mentorship Program is a novel idea
that was started in the year 2013. It
allows interested students to reap the
benefits of an experienced- professional’s
knowledge, thereby enabling these
young minds to evaluate the choices
that are available to them at present and
to mould the paths that their education
and careers will take in the years to come.




This year we got an overwhelming
response from both our alumni and
students, as registrations kept rolling
in for the mentorship program. Alumni
from various fields acted as mentors
to the students. They were given the
opportunity to volunteer their expertise
to those who were eager to know more
about the nitty-gritties of corporate
life, expectations of employers and
a plethora of activities that go into
the makings of a successful manager.

Each alumnus was assigned a group of
three or four mentees and they were
given a few hours to interact and pick
each other’s brains to get an insight into
corporate life and all the possible hurdles
that one might come across in that
particular field of business. The feedback
we received from the participants was

encouraging. Not only were the mentors
helpful in affirming the milieu of choices
the mentees had made regarding their
education, they also advised them
on what to do next and how. After
all whom better to advise you than a
person who has been in your shoes!

The Alumni Relations Cell would like
to convey their gratitude towards
the generosity of Ashish Narayan,

GunjanChandrayen, AnuragMantri,
AnkitPorwal, Sandeep Mishra, Manu
Sreenivasan, Tanmay Mukherjee,

Karshan, Amit Kumar Ranjan, Ravish

Jain, MadhuraMujumdar and Sudip
Jana, all of whom made time for
the students of IBS Hyderabad.
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“High achievers spot rich opportunities
swiftly, make big decisions quickly and
move into action quickly. “
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It was in mid January 2014, when one
of my friends from my engineering
days, pinged me about a T-shirt
competition at [IM, Bangalore. My
passion for creating unusual art was
evident because whenever | would
hold a pen, I'd end up sketching. This
passion led me to design t-shirts for
my college fest i.e. VITEEE and | sold
almost 5000 t-shirts in 3 days!

| always wanted to express myself on
a canvas and | believed that t-shirts
were the best way to do so, and that’s
how BREWINK was born.

BREWINK started its journey on
12th September 2015. As the name

suggests, you don't always brew
coffees or beers, but shades too.

The idea was to enhance your
character. Who do you think you are?
A person with attitude or carefree! A
geek or a party animal! One who loves
to travel or one who enjoys a lazy
Sunday! Don’'t you need your own
creation for all these occasions?

Brewink has been on a mission to
create a world where everyone can
embrace their inner self. It is obsessed
with creating and sharing unique and
authentic experiences that stimulate X
peoples’imagination. With us, you g
know you're picking quality and rare
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E-commerce market in India has started to

become crowded and complexwith severall E-tailing:Alsocalledastheonlineretail. From
players fighting for afair share of customers’ o perspective of the general consumers
mind and wallet. As the competition in this segment is most important as the
the e-commerce heats up, the companies . ;stomerbaseislarger.Itcontributesto29%

are using multiple business models in ¢ the total e-commerce industry in India.
order to get customer attention including:

- Inventory model e.g. Shopper Stop, Croma

« Social networks e.g. TripAdvisor

Aggregator Model e.g. Ola Cabs

e-Marketplace e.g. Flipkart, Snapdeal,

Transaction  broker e.g. lIrctc

Click and collect service: amazon

42



Major players in the e-tailing segment are
Flipkart, Snapdeal , Amazon, Myntra. Here
one interesting point to note is that Myntra
has become an app only and Flipkart is on
its way. This clearly establishes a trend for
future in E-tailing that app is the only way.
With almost 70% of this business done over
smartphones, this has paved the way to app
only business. In the past year billion has
become million for the E-tailing companies.
Due to high investments and in the race to
capture large customer base advertising
budgets of these companies is very high.

Fromtheabove datawehaveclearlyseenthat
E-tailing has been making its presence felt in
the market, 29% market share is proof that it
has grown tremendously and travel segment
of e-commerce has not grown at the same
rate leading to its decrease in market share.

Listing of Alibaba hasclearly shownthefuture
of e-commerce. In Indian context, Softbank’s
627 million dollar deal with Snapdeal, Ola’s
acquiring ofTaxifor Sure or the high valuation
of these companies with Flipkart at 11 Billion
dollars, all these things point towards huge
potential for the future. However there is
still the question of sustainability of these
companies. Indian government’s initiative,
Digital India, shows a great scope for the
Future of Indian E-commerce industry.
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INFINITY STUDIOS

Infinity studios has been entertaining the
victims of education for a long time. The
club conducted a couple of -fun events
like dhakkad masti and funjabi tadka,
also we had.a musical event clubvilla.
The highlight of the first semester was
ROASTED PEANUTS, their newest flagship
event. Second semester had a musical
event by the name of SHAAM SHAANDAR.
All of their flagships are concentrated on
entertainment, be it box office where they
take all students of IBS to watch a movie in
the theatre, or bioscope where they bring
out the hidden story teller in everyone,
even their CSR activity SILVER LINING
concentrates on entertaining those little
souls that have no one to look after them.

INFINITY STUDIOS OVER AND OUT!



Moving Mannequins , the Fashion society
of IBS Hyderabad provides a platform to all
thefashionenthusiastsandaspiring runway
models towards making their dreams come
true. This semester the club organized a
professional photo shoot for the students
and gave them an opportunity to take part
in a model hunt contest.

The society aims at benefiting IBS in the
form of creating portfolios and getting its
students interview-ready for internships,
placements.MovingMannequinsorganized
their first event Vampire Bites, a Halloween
themed photo booth in collaboration with
Nazaria (Coverage Partner) and showcased
the new talent with a power packed ramp
walk which went on to be a huge success.
The society also strives hard and competes
in the prestigious inter college fashion
shows and is also planning to organize
workshops on ramp walk in the near future.
They also have a few surprise elements
coming up soon. To stay connected and
know more about the fashionistas, reach
them on their facebook page.
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“CONTINOUS IMPROVEMENT IS BETTER
THAN DELAYED PERFECTION” - Mark Twain
Kaizen

Kaizen takes operations out of the
classroom and into the realm of practicality
5giving exposure to the young talented

minds and guiding them through the path
of continuous improvement to help them
excel in their future endeavors. Kaizen has
launched its domain specialized campaign
‘Stay Organized’ wherein they focus in
aiding student in bringing balance to their
life which is equipped with cluster of too
many tasks. The tools of their program
substantiate these tasks by arraying them,
hence making life simpler.

Events:

EXPEDITIOUS The teams. were tested-on
the combinations of words they can figure
out of available alphabets and the event
helped them to understand transportation
problem i.e. finding out optimal path at
minimum cost.

IC —Fly The teams learnt how to pickout
useful inventories from the lot provided
to avoid surplus.storage/stock. They also
learnt about the concept. of MIL ' RUN
wherein the object in question transported
through an optimal path.

ALOHOMORA As the name suggests this
was a harry potter-theme based event
where the participants were quizzed about
some harry potter facts to begin with. The
event then tested the contestant’s budget
allocation skills by way of an auction of
spells with which they had to formulate
strategies to use the same spells to move
across a map toreach theirfinal destination.

OP’S & CROPS Teams learned to handle
the inventories accurately and make a ship
out of it, wherein they had to make sure
the model fits perfectly in the mould. They



also learned Inventory management by
keeping buffer stock for further processes.

FELIX Here the teams learned operational
terms and some operational processes of
different manufacturing organizations in
order to put these processes to produce
a final Product. Hence getting all the
processes right in order was important.

MATCH-O-MATICS In this event the teams
learned ‘about ‘Theory of Constraints’
i.e; to_minimize breakage in production
process which helps the organization to
continuously achieve Goals. The team’s
creativity was also tested, by providing
them with-two -match sticks 'and ‘a polo
(mint). for forming numbers. as many
possible.

PSYCH-OUT The teams had to identify
specific -inventories and use ‘them. in
the final round in order to make certain
ohjects with specified dimensions. They
learned' to. allocate Inventories as per
their requirements for making a finished
product.

Guest lectures:

0 Operations Management - A
Holistic View

Mr. Nikhil Gupta, City Head Operations
(Hyderabad), Swiggy.

2. Operational Excellence

Mr. Krishna Garimella, Director,
Diamond Chicken Products Pvt. Ltd.

3. Operational Excellence in Pharma
Sector

Mr.Vinay Joshi, Senior Director, Dr.Reddy’s
4.Banking Operations &ITThe guest lecture

Mr. Balaji Pochareddy, Vice President,
VSOFT Technologies, Hyderabad.

5. Operational Management - Role in
Achieving Organizational Goals

Dr. Jayasri Benkal, Principal Consultant,
Benkal Consultancy.

svNazaria

Imagmg the Imagined..




Juari, the Flagship event was conducted
by the Club, where games similar to that
of Gambling were played. To make the
games more interesting questions related
to branding were asked. Team Admire of
2015 broke its past record with the highest
participation of 1100 and an overall footfall
of about 1200+

BrandXpo was initiated by club where
companies give students a brief about their
branding and advertising strategies through
a presentation.

Annual Magazine Launch: ADrenaline

Tarang the first event conducted by the
new recruits with a tinge of patriotism. This
event saw the unraveling of branding and
advertising domain with respect to Indian
culture.

“Genesis” a 3 day event is about a company’s
journey from the time of its incorporation
to success. Participants were allotted an
industry and they had to create a virtual
company. First part of the event was on
branding conducted by Admire. It included
effective advertising mediums (print media,
digital media and social media) and using
those mediums efficiently. The second part,
conducted by Money Matters Club focused
on maximizing the company’s net worth.

ADRECESS, a fun event where general
knowledge skills of the participants were
tested on the basis of how quick they are in




. The Next Level Cafe

. Photohaat.com
. OCD cafe
. Blue bottle’s cafe VAPS

EXPRESS YOUR SPORT

. Gravity Bistro

. Khan sahab

. se\

Out of Domain activity (CSR activity):

d. On Independence Day: Tribute to
Indian Army.

2. World AIDS Day:Awareness Campaign.

The ‘official HR club of IBS Hyderabad,
conducted  business  article  writing
competition, “Schreiben 2.0” to test the
business writing skills of the contestants.
The club members were also continuously
imparted  with  knowledge  through
knowledge sessions by senior members
and faculties, where they could clarify
their doubts regarding stream selection,
placements etc. Convergence is planning
to conducted HR week, which consisted of
various events and activities that fosters
learning and development.
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MAVERICK

Seehe.., but, zara hatke, 11
OFFICIAL MARKETING CLUB

Maverick launched its Research Wing -
Mavens, open to all MBA students of college.
December began with Resurge 2015, with a
cash prize of Rs. 5000 for the winner and Rs.
3000 for the Runner up along with trophies
for the respective positions.

PRAYAAS

PRAYAAS- The Official Inter B-School\Club
of IBS Hyderabad provides a platformito
compete with the students of top B-schools
around the globe. We keep tabs on various
competitions ' that take -place  and. help
students who have the calibre'to perform on
these platforms.

Recently the -students. were 'given' an
opportunity to represent IBS ‘Hyderabad
at ‘CHRIZELLENZ-2015, National Level
Management Fest organized by Christ
University, Bangalore.

Prayaas also organised various guest lectures
and seminars such as the Guest Lecture on
‘Analytics and Changing Consumer Markets'

by Krishna Chandra Dey (CEO and Founder
of Bazaar Funda) and an interactive seminar
by Oneplus India who wanted to initiate
their student ambassador program.

The club has created a network with more
than 50 B-schools and now looking forward
to enhance its reach on the corporate front.
They have many more events and inter
B-School competitions lined up to give
students exposure and the platform to prove
their worth.
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MONEY MATTERS GLUB

Money matters Club - the official Finance
club of Ibs Hyderabad, the last few months
starting from September 2015 to November
2015 were filled with innovative learning
events.

1. “Sixty ‘Minutes “ involved conducting
active, .group discussions open for all
students , systematically moderated by 2-3
Members of the club: Three such discussions
were conducted based on current economic
topics.

2. “Risktastic” and “ Investofiesta” were
two events which took place to test the risk
judging-ability of the participants using the
basics of Finance and investment in different
product domains.

33 Chanakya = 4.0 an online event,
provided the participants the convenience
of playing from their respective rooms,
simultaneously brushing their knowledge in
Finance, Accounts and Economics.

4. Guest lecture was organised in
association with club NewsWire on “Media
Management” by Suvam Pal, a renowned
media professional, sports commentator
player of the country.

= Stock Mind season 4 in association
with ICICI Direct for financial learning
took place in the month of November to
encourage students who are intrigued by
stock market by giving them a platform for
virtual trading. This event was conducted for
both Masters and Bachelor degree students.

“Genesis 2015” is an creative development
in association with Club ADmire, where
all the participants were judged upon
their marketing as well as their ability to
translate Financial statements of companies
belonging to different industries.The

club look forward to conduct many more
promising events and benefit every student.




ECOBIZZ

Club EcoBizz conducted a week long
extravaganza that mainly involved two
interactive events - Aavardhan 2015 &
Rajneeti 2015.

EbFab-20th October - This was a fun filled
event designed to gain insights about
pricing of different products and trying out
luck in an era of ambiguity.

EB WEEK 2ND November -6th November

:IBS Hyderabad in association with club
EcoBizz organized IBS MUN from 16TH
November -19th November.The event
attracted more than 5 different guests and
more than 7 different universities taking part
in the MUN. Delegates enjoyed thorough
competition in all the three councils namely
General Assembly, Security Council and
Economic & Social council

Prudence -25th November 2015 -an event
of prudence where participants in a team
of two had to use their knowledge and had
to figure out the compatibility between the
partners.

Insight on Internship by Reliance Dairy &
Food Ltd. and Capital Assets Management
Pvt Ltd on 1st December 2015.
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IBS BLUES

IBS Blues is the official swimming club of
IBS Hyderabad. The motto of this club is to
promote swimming by providing various
opportunities to the swimmers and a platform
to learn for the non-swimmers. They try to
come up with fun and interesting events to
relax the students from their hectic academic
life.

Swimming Camp:

For the first time in the history of IBS, Blues
organised a free swimming camp for three
days. The main objective was to make the non-
swimmers comfortable with the swimming
and teach them swimming.

WOBBY 2.0:

“Wobby” is a unique concept of conducting
water rugby in a swimming pool, with the
rules and regulations modified accordingly.
The matches were conducted with each team
consisting of 5 members where 14 clubs of
IBS Hyderabad participated.

HYDERABAD TRIATHLON (GHAC):

Blues conducted the International level
triathlon event with support of GHAC
(Greater Hyderabad Adventure Club). It was
a sporting event to test strength, stamina
and endurance and pushing limits while
revelling in the satisfaction of finishing the
triathlon. It constituted of swimming, cycling
and running. This was biggest event of all
and was covered by media and newspapers.
Around 40 volunteers supported IBS Blues
to successfully conduct this event. Al
volunteers were provided with certificate of
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merit. The participants in the event were from
across the nation. IBS blues did a fantastic
job in coordinating all activities of triathlon
successfully and received a positive feedback
from GHAC. They were satisfied with all the
arrangements made for the event.

OFFICIAL LEADERSHIP CLUB

Sankalp the leadership club mainly develop
the leadership abilities in the students of the
management front. This semester included
a wide spread of personality development
events and SSRs that relate to the club.
With the inclusion of DRISHTI the inter-
club event,where the club tried getting
the potential out of people by relating
entrepreneurship to a social cause. They
also organised the club internal leadership
sessions for the personality development of
the juniors and conducted a medical camp
in a nearby village.
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XpressionZ is- the Theatre Society of IBS-
Hyderabad. They bring" alive on stage
various characters and stories, showcasing
the myriad issues, touching the people’s
lives, from conflicts of passion to bugs of
corruption.

Plays by XpressionZ-

1.Kya DillikyalL.ahore-Astage playportraying
the existing brotherhood between India and
Pakistan.

2. Taj Mahal ka: tender-A stage play which
is @ humorous satire on the building of Taj
Mahal

3. Whispering Corridors- A horror series
released by XpressionZ, picturing the deadly
zombies.

4. Ramayana-- A modern twist to the
sweeping tale of Ramayana with some
legendary pieces of humour.

5. Andhvishwas-A Street play showing
the stereotypical beliefs and irrationality
existing in the minds of the Indian people.

6. Umeed-A short film with a tinge of
patriotism in it outlining the existence
of secularism in India. This was made on
account of Independence day.

‘XpressionZ’ - Theatre society, is a platform
where they nurture the basic values of
love, friendship, responsibility, creativity,

belongingness, empathy and many
more. In other words, they don’t grow
as individuals, but we grow as a ‘family’.
‘XpressionZ’ will continue to entertain
and cherish the lives in IBS Hyderabad.
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