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The childhood frolic of rushing home to your computer to delve
info games has evolved as we grew up. The scope o qaming trans-
formed the industry into a meticulously designed realm of success
and entertainment.

It was a highly insightful venture to explore gaming as an indus-
try and decoding its versatility in this magazine carrying the theme
‘Scope’, while this edition chases the ‘Realm’ of gaming. The tran-
sition from 2D to 4k high definition gameplay is only the tip of
the iceberg, as the industry has bloomed into stadiums filled with
cheers for professional teams. A tall order for dreamers which has
come to fruition battling against all odds flaunting the ‘Scope’ that
this industry bequeaths for future generations.

The sub-theme ‘Realm’ enunciates gaming terraforming into a
world of its own where dreams echo through every screen and
scream of excitement. A multi-billion dollar industry that inspires
chi(ljdren and adults alike, gaming has truly reached a realm of hope
and joy.

Putting fogether this magazine has been a journey and a half. I'm
opf)recio’rive and grateful to the entire team of Alumni Relations
Cell and the design and editorial team who put in hours of hard
work, and a special gratitude towards the faculty, alumni and stu-
dents for providing us their perspective and contribution.

Remember, it’s not about how you start off, it's about how well you
know the scope of your potential and act on it, because your con-
nection with your dreams will become your reality in this realm.

Sincerely,
An avid gamer.




Welcome to a realm whez"rhe scope is limited only by your imagi-
nation.

Picture yourself immersed in a virtual arena, cheering alongside
thousands of fans as your favourite team executes a jaw-dropping
play, or feeling the rush of adrenaline as you navigate treacherous
virtual landscapes, outwitting opponents with your strategic prow-
ess. In these electrifying moments, pixels transform into emotions,
and the digital realm becomes a Iplcly round of limitless scope,
blurring the line between the virtual and the tangible.

In this issue, we present to you the vast ‘Scope’ where the possibil-
ities are boundless, and the ‘Realm’ of esports that surpasses the
limitations of traditional sports. So grab your controller, adjust your
headset, and hop on to decode the gaming universe through each
arficle. -

My appreciation goes out fo the Design, Editorial, and the entire
ARC team for their efforts, and to all the alumni, faculty, and stu-
dents for sharing their viewpoints with us.

I hoEe Y‘OU enjoy this issue of Connections and find yourself inspired
eli

by the limitless possibilities that await in the realm of esports.
Signing off with gratitude.

Stay Connected, stay inspired.

Until next time!










UNLEASHING THE FUTURE |

. THE IMMENSE INUESTMENT POTENTIRL OF INGIR 5§ GRMING INDGUSTRY

Gaming had long been seen as a
single, innocuous activity, a little
more than children’s playtime activ-
d ity. However, gaming already consti-
| tutes a multibillion-dollar worldwide
ecosystem in which nearly one in
three people on the planet partic-
ipates, and it has the potential to
completely change the way we inter-
act with technology going forward.

Investment opportunities abound
in this day and age, and the Indian
B gaming business has emerged as a
| partficularly alluring potential for in-
Sk vestors. Technology breakthroughs,
| o growing user base, and the phe-
8 nomenal expansion of online gam-
ing paint a picture of promise and
opportunity for the future.

The gaming landscape today.

The gaming industry in India has
been transformed from a niche pas-
time to a billion-dollar movement.
Further, the surge in engagement
levels went up multifold owing to
the pandemic-induced lockdown.
The continued, even accelerated,
adoption of smartphones and wide-
spread 4G internet access has the
gaming ecosystem thriving, making
it a lucrative space for investmen

Projected growth and market; | :
Size :

A KPMG report states the gaming in &%
dustry in India is projected to grow &
at a Compound Annual Growth Rate
(CAGR) of 21% between FY21 and
FY25. The global esports market is
expected to reach USD 5,743 million !
by 2030, indicating a robust growth
trajectory. The gaming industry in-
deed poses a huge potential for in-
vestors seeking long-term returns.

Driving Investor’s Interest

Innovations in blockchain, VR/AR,
and Al are beginning to permeate
the gaming sector in India. More
players, spectators, and audiences
have participated in and watched
new gaming formats, leagues, and
tournaments, which has raised prize
pools.

A remarkable $1.6 billion was invest-
edin 2021, and this trend—fueled by
consumer curiosity, more awareness,
and deeper engagement—is proba-
bly going to continue. Non-fungible
tokens (NFTs) and cryptocurrency
investments are on the rise, signal-
ing a digital shift in the capital mar-
ket and opening up new investment



opportunities. Casino games and
fantasy sports are two examples
| of real-money gaming genres that
present lucrative opportunities for
investors.

India, the country with the sec-
# ond-largest population and the
fifth-largest economy, is drawing in
international businesses looking for

¥% simpler access to private funding.

With plans to roll out 5G internet
commercially and the rapid adop-
tion of digital technology, the indus-
try is predicted to reach an estimat-
ed 657 million gamers by FY25.

The emerging idea of the metaverse
and all game-adjacent technology
should be considered when consid-
ering future directions for the gam-
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ing industry and how businesses and
brands may fit into that future.

The gaming industry in India today

is an ocean of untapped opportuni- &
ties for investors. The emergence of @

digitization, larger prize pools, strong
investment growth, innovative mon-
etization formats, and a thriving
economy provide the gaming sector
with a high-potential market for rev-
enue generation.

With the gaming business at the van-
guard of technical innovation and fi-
nancial prosperity, the future looks
exciting for investors and gamers
alike. Investors are set to embark on
an exciting adventure vinto the cen-
ter of India’s gaming revolution.

| Dr.Reena Das @ 4
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The Corporate Conundrum: Esports
and Gaming - A Risky Venture or a
Lucrative Opportunity?

The world of esports and gaming
has witnessed an exponential surge
in popularity in recent years, cap-
tivating the aftention of millions
worldwide. This burgeoning indus-
try has not gone unnoticed by cor-
porate giants, who are increasingly
considering investments in this do-
main. However, there exists a debate
among corporate leaders regarding
the potential risks and rewards asso-
ciated with such investments.

Arguments Against
Esports and Gaming

Investing §in

Opponents of corporate involve-
ment in esports and gaming raise
several concerns.

Firstly, they argue that the industry is
still in-its nascent stages of develop-
ment, lacking the stability and pre-
dictability that corporations crave.
The ever-evolving nature of gaming
trends and the fierce competition
among players and teams make it
difficult for corporations to predict
long-term returns on their invest-
ments.

Secondly, critics point out the po-
tential reputational risks associated
with esports and gaming. The indus-

try has often been linked to negative
stereotypes, such as addiction, vio-
lence, and social isolation. Corpora-
tions fear that aligning themselves
with this domain could tarnish their
brand image and alienate potential
customers.

Thirdly, there are concerns about
the viability of esports and gaming
as a sustainable business model.The
industry’s revenue streams are' pri-
marily derived from sponsorships,
advertising, and merchandise sales,

which are susceptible to economic *

downturns and changes in consum-
er preferences. Corporations worry

that their investments could be jeop-

ardized if these revenue streams fal-
ter.

Arguments in Favor of Investing in
Esports and Gaming

Despite these concerns, proponents
of corporate investment in esports
and gaming highlight several com-
pelling arguments. Firstly, they em-
phasize the industry’s massive and
rapidly growing audience. Esports
viewership is projected to reach 577
million in 2023, surpassing tradition-
al sports like baseball and hockey.
This provides corporations with a
unique opportunity to reach a hi

ly engaged and tech-savvy demglcm

graphic.



Secondly, advocates point fo the in-

M’rry’s significant revenue poten-
. The global esports market is ex-

&\

pected to generate over $1.6 billion
in revenue in 2023, and this figure
is projected to grow steadily in the
coming years. Corporations can cap-
italize on this growth by investing in
teams, leagues, and tournaments, as
well as by developing gaming-relat-
ed products and services.

Thirdly, supporters argue that es-
ports and gaming offer a valuable
platform for brand building and
marketing. Corporations can lever-
age the industry’s popularity and
engagement to connect with their

* target audience in an authentic and

meaningful way. Esports sponsor-
ships, product placements, and vir-
tual reality experiences can create

|| powerful brand associations and

% drive customer engagement.

Banking on Esports and Gaming: A

+« Promising Future

For banking organizations, the es-
ports and gaming industry presents
a particularly attractive opportunity.
Theindustry’s young and tech-savvy
audience aligns. perfectly with the
target demographic for digital bank-
ing solutions. Banks can leverage es-
ports partnerships and sponsorships

o

to promote their digital platforms,
mobile banking apps, and financial
literacy initiatives.

Moreover, the global nature of es-
ports and gaming offers banks an
opportunity to expand their reach
into new markets. By partnering with
international esports teams and or-
ganizations, banks can establish a
presence in emerging markets and
gain access to a broader customer
base.

Conclusion: A Calculated Risk with
Potential Rewards

The decision to invest in esports and
gaming is a complex one, fraught
with both risks and rewards. Corpo-
rafions must carefully weigh the po-
tential downsides against the prom-
ising opportunities presented by this
burgeoning industry. While there are
valid concerns about the industry’s
stability, reputational risks, and busi-
ness model viability, the sheer scale,
growth potential, and engagement
levels of the esports and gaming au-
dience cannot be ignored. For cor-
porations willing fo embrace innova-
tion and adapt to the ever-changing
digital landscape, esports, and gam-
ing could represent a lucrative fron-
tier in the years to come.

Sumitabha Ghoshal S8




Gaming

Industry

The Game Changer of Future Entertainment
Corporate Engagement

In recent years, the industry has ex-
perienced unprecedented growth,
surpassing traditional entertainment
sectors. With a market size in the hun-
dreds of billions, it has become a dy-
namic and influential force. Leading
companies such as Tencent, Sony,
and Microsoft not only dominate the
market but also shape its direction
through innovations in hardware,
software, and business models. This
expansion is driven by a diverse au-
dience, ranging from casual mobile
gamers to dedicated enthusiasts in-
vesting in high-end gaming setups.

Gaming is no longer confined to a
single realm. It encompasses various
genres, platforms, and experienc-
es. From action-packed first-person
shooters to immersive open-world
adventures, the industry caters to
a wide range of preferences. More-
over, the once male-dominated
stereotype is fading away as more
women engage in gaming, and de-
velopers strive to create inclusive
content. This diversity has not only
broadened the cultural impact but
also expanded the market reach of
the industry.

Technological advancements con-
tinuously redefine the gaming expe-
rience. High-performance gaming
consoles, powerful PC setups, and

cutting-edge graphics have taken
gaming to new heights. The emer-
gence of virtual reality (VR) and
augmented reality (AR) technolo-
gies adds an extra layer of immer-
sion, pushing the boundaries of what
gaming can offer. These technolo-
gies not only enhance gameplay but
also provide new avenues for cre-
ative expression and storytelling.

The gaming landscape has under-
gone a seismic shift with the rise of
mobile gaming. Smartphones and
tablets have become accessible plat-
forms, enabling millions to engage in
gaming on the go. This accessibility
has further propelled the industry’s
growth and made gaming a ubiqui-
tous part of people’s lives.

The phenomenon of esports has tak-
en the world by storm, transforming
competitive gaming into a glob-
al spectacle. Massive tournaments
now fill arenas, captivating millions
of online viewers from around the
globe. Professional players have ris-
en to celebrity status, securing lucra-
tive sponsorships and endorsement
deals. This competitive ecosystem
spans a wide range of games, from
traditional sports simulations to in-
tense multiplayer battles. Esports
is not merely a source of entertain-
ment; it has evolved into a rapidly



growing industry with its infrastruc-
ture, including leagues, teams, and
dedicated fan bases.

Gaming content has transcended
conventional boundaries, expand-
ing beyond the games themselves.
The emergence of game streaming
platforms like Twitch and YouTube
Gaming has given rise to a new form
of entertainment, where gamers
broadcast their gameplay to a glob-
al audience. Moreover, various gam-
ing-related media, such as podcasts,
documentaries, and talk shows, con-
tribute to the vibrant tapestry of the
industry. Influential figures with sub-
stantial followings shape trends and
drive engagement, showcasing the
ever-evolving nature of gaming cul-
ture.

Investors are increasingly recog-
nizing the immense potential of
the gaming industry. Mergers, ac-
quisitions, and strategic partner-
ships are reshaping the competitive
landscape. Tech giants are pouring
substantial investments into gam-
ing-related ventures, aiming to cap-
italize on the industry’s remarkable
growth. Traditional media compa-
nies are also entering the arena, ac-
knowledging the synergies between
gaming and other forms of enter-
tainment. The financial landscape

reflects a strong belief in the indus-
try’s capacity to sustain and expand
its influence in the years to come.

The gaming industry is currently
thriving, but it is not without its chal-
lenges. Issues such as inclusivity, tox-
ic behavior, and the environmental
impact of gaming hardware are
being closely examined. However,
these challenges also present oppor-
tunities for innovation and improve-
ment. The industry has the potential
to address social issues, foster pos-
itive communities, and adopt sus-
tainable practices. Furthermore, the
ongoing integration of gaming with
emerging technologies offers excit-
ing prospects for creating more im-
mersive and socially impactful expe-
riences.

We can say the gaming industry
holds a prominent position in the
realms of entertainment and tech-
nology. Its vast scope, diversity, and
constant evolution captivate millions
of people worldwide. As technology
contfinues to advance and societal
atftitudes evolve, the gaming indus-
try is likely to play an even more sig-
nificant role in shaping the content.
The future not only promises contin-
ued growth but also thrilling innova-
tions that will redefine the possibili-
ties of gaming.

Reena Poddar Sinha @, |
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A PANEL DISCUSSION ON

THE STATE OF

SUSTAINABILITY
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Beyond the waking need to fend off
global warming and other environ-
mental alarms like depleted natu-
ral resources and destroyed ecosys-
tems, Sustainability is also a business
necessity. The state of sustainability
refers to the overall condition and
progress in achieving sustainable
practices and addressing environ-
mental challenges on a global scale.
Apart from the assessment of key
environmental indicators such as
climate change, biodiversity loss,
pollution levels, resource depletion,
and the ecological footprint, it also
encompasses Social aspects such as
considerations of social equity, hu-
man rights, community engagement
etc.

Economic factors play a vital role as
well, as sustainable practices aim to
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balance economic growth with long-
term environmental and social re-
sponsibility.

Achieving sustainability requires col-
laboration and engagement across
multiple sectors, including govern-
ment, businesses, academia, civil so-
ciety, and individuals.It is character-
ised by ongoing efforts to transition
towards renewable energy sources,
reduce greenhouse gas emissions,
promote circular economy models,
and conserve natural resources.

The state of sustainability is a call
for collective action, urging indi-
viduals and organizations to adopt
sustainable behaviours, innovate
sustainable solutions, and advocate
for transformative change to secure
a more sustainable and resilient fu-
ture for generations to come. Thus,
Inculcating sustainability in business
strategies benefit from enhanced
brand reputation, better operational
efficiency, reduced cost, and a pleth-
ora of other benefits.
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#BuildingFuturesTogether

The Alumni Relations Cell initiated a
remarkable series of Alumni Interac-
tion sessions. In these sessions, alum-
ni from various fields are welcomed
to impart their expertise and indus-
try insights to students within a class-
room setting alongside the relevant
subject’s faculty members. Further
information about the participating
alumni, faculty, and the discussion’s
agenda can be found below:

SL No. Date Alumni Company Designation | Faculty Topic of

Discussion

24th July Mr. Accenture | Data Science | Prof. L. Data-driven
2023 Ashwani Associate Shridharan Decision

Singh Making

250 July | Ms. Kirtika | HSBC Banking Prof. Murty | Operations

2023 Sarkar Professional | Kadiyala Domain

26t July Ms. Leela Sr. Account | Prof. Placement
2023 Shramani | Hotels Manager Dwarakanath | Preparation

Ghosh Siriguppi

28t July Ms. Palakh | AkzoNobel | Regional Dr. Niraj K. | Interview
2023 Tuli Talent & Chimote Questions &
Development GD

Specialist Preparations

200 July | Ms. vy Product Dr. Mobile
2023 Syamala Comptech | Manager C.Lakshmi Commerce-
Thotakura Devasena Digital

Marketplace

9t August | Mr. Hari Cognizant Sr. Business | Prof. Anitha | Product

2023 Anamaraju Analyst Acharya Development

When alumni return to the familiar
halls of their alma mater, a unique
and inspiring energy fills the air. The
classroom, once a space where they
absorbed knowledge, transforms
into a stage where they now impart
their own experiences and wisdom.
As they stand before a new genera-
tion of eager learners, the resonance
of shared memories and shared
dreams creates a powerful connec-
tion. The alumni, now seasoned pro-
fessionals in their respective fields,
bridge the gap between theory and
real-world application. Their pres-
ence is a testament to the enduring
legacy of the institution, demon-
strating that success is not only at-
tainable but also a cycle meant to be
perpetuated. In these moments, the
classroom becomes a melting pot of
past and present, as alumni gener-
ously share insights, anecdotes, and
lessons learned, leaving an indeli-
ble mark on the minds of those who
aspire to follow in their footsteps.
The synergy between the seasoned
alumni and the aspiring students
creates an invaluable learning expe-
rience that extends far beyond the
confines of the classroom.
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On August 13th, 20th, and 27th,
2023, Practice Personal Interviews
were held to help final-year MBA
students prepare for their final
placements. The event was conduct-
ed by the Alumni Relations Cell, at
ICFAI Business School, Hyderabad in
coordination with the management,
under the supervision of respected
personnel: Dr. Sindhuja Menon, Dr.
K.S. Venu Gopal Rao, Prof. Radha
Mohan, Prof. S. Dwarakanath, Prof.
Anitha Acharya and Prof. Mahesh
Kumar Soma.

The event commenced with a brief-
ing to the panelists by the manage-
ment. Students had the opportunity
to undergo mock interviews that re-
sembled real job interview scenarios.
The event entailed a careful evalua-
tion of the students, assisting them in
figuring out how to hone their skills.
An alumni and an industry expert
were on each panel, offering the stu-

dents guidance on making the most
of their potential.

Several alumni and industry experts
from various industries participated
as interviewers, sharing their experi-
ences and insights with the students.
As a result, they had the opportunity
to practice responding to prevalent
interview questions, outlining their
background, and highlighting their
strong points and areas for improve-
ment. Students received valuable
feedback from their respective inter-
viewers after their respective mock
interview. The feedback covered as-
pects such as communication skills,
body language, confidence, and the
content of their responses.

The event concluded with a debrief-
ing with the Dean. During this, the
Dean along with alumni and industry
experts had a review discussion. The
Practice Personal Interview orga-
nized by the Alumni Relations Cell ex-
posed the students to the corporate
industry’s current conditions, allow-
ing them to expand their knowledge
and better prepare them for their
upcoming placement interviews. It
helped students to boost their con-
fidence, thus leading to their holistic
development.




/a

— w——
AR \\\\))\\\\\\\ AN
P P PP L LLLd r e s o o oo LeLL

& RENDEZVOUS »»
N\ g

ALUMNI RELATIONS CELL

presents

Rendezvous 23

o

;itl:i\\ 6:30 PM O ds
N V:J ! nwards /

A

SATURDAY

Kohinoor Hall, Taj Deccan
Hyderabad

Our Cultural Partner

On November 4th, 2023, Rendez-
vous, the Annual Corporate Dinner
marked yet another year to carry
out the legacy of excellence that IBS
Hyderabad holds for its Alumni. The
event was conducted by the Alumni
Relations Cell, at Taj Deccan, Hyder-
abad in coordination with the man-
agement, under our Dean, Dr. Sind-
huja Menon, our Director, Dr. K.S.
Venugopal Rao, our Mentor, Prof.
Anitha Acharya, our Vice Chancellor,
Prof. L.S. Ganesh, Prof. Radha Mo-
han, and Prof. S. Dwarakanath.

The event commenced with the
alumni and guests getting a chance
to reconnect and interact with their
peers and faculties. The ARC team
set the tone with interactive games
like ‘Guess the Song’ and ‘Jigsaw
Puzzle’ and icebreakers to keep the

audience engaged. The Lamp Light-
ing Ceremony by the chief guests,
Mr. Sandeep Mishra, Mr. Vishwanath
Hari, and the IBS Hyderabad man-
agement marked the beginning of
the evening.

The event continued with encourag-
ing and insightful speeches by the
ARC President Ms. Arushi Srivastava,
Prof. Anitha Acharya, Dr. K.S. Venu-
gopal Rao, Prof. L.S. Ganesh, and a
few volunteers from the gathering
of experienced Alumni who shared
their views and knowledge. The offi-
cial cultural face of IBS Hyderabad,
the dance pool of Club Samavesh
showed their brilliant talent with
mesmerizing performances. Follow-
ing this, Volume 19 Edition 2 of the
bi-annual magazine “Connections”
with the main theme “Beyond” and
sub-theme  “Sustainability”  was
launched.

The event concluded with a heartfelt
vote of thanks, ensued by a sumptu-
ous dinner where the alumni and the
Alumni Relations Cell members en-
joyed a delectable meal and got the
opportunity to engage in meaning-
ful conversations and establish last-
ing connections.
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ICFAI Business School
(HYDERABAD)

welcomes you to

IBS ALUMNIFEDERATION (IBSAF)
AWARDS- 2023

Best SIP (Summer Internship Program) Awards

The IBS Alumni Federation (IBSAF)

Awards were organized on Septem-
ber 5, 2023, at the ICFAI Business
School auditorium in Hyderabad.
The event was a collaborative ef-
fort with the management and was
supervised by a group of esteemed
individuals, including Dr. Sindhuja
Menon, Dr. K.S. Venugopal Rao, Prof.
Radha Mohan, Prof. S. Dwarakanath,
Prof. Anitha Acharya, and Prof. Ma-
hesh Kumar Soma.

The event began with a gracious wel-
come speech, followed by the cere-
monial lamp lighting by the Dean, Di-
rector, and distinguished guests, Mr.
Vishal Jain and Mr. Shashi Bhushan
Jaiswal. Subsequently, the Director
extended his welcome address to
the attendees. The event proceed-
ed by acknowledging and award-
ing the students for their exception-

al performance during the Summer
Internship Programme (SIP). A total
of 20 students were presented with
certificates and monetary rewards.
Due recognition was given to all 18
faculty mentors who played a vital
role in guiding students throughout
their SIP journey.

The Chief Guests were honoured
with mementos as tokens of grat-
itude. The event concluded with
a closing speech delivered by the
Chief Guest, followed by a vote of
thanks expressed by the hosts. IBSAF
boosted the morale of the students
by appreciating their efforts and en-
couraging them to keep giving their
best. To conclude the proceedings,
attendees were served with refresh-
ments.
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GUIDANCE

S 19th Nov, 2023

On November 19th, Alumni Relc-

tions Cell of ICFAI Business School,
Hyderabad conducted Mentorship
Program for the first year MBA stu-
dents. The objective of this program
was to provide these students with
invaluable career guidance from
esteemed alumni, In coordination
with the management, under the
supervision of respected personnel:
Dr. Sindhuja Menon and Prof. Anitha
Aacharya.

The event commenced with a thor-
ough briefing to the Alumni by the
management. Distinguished pan-
els were formed, comprising three
for marketing, two for finance and
one for HR. A total of 173 students
availed the opportunity for one-on-
one interaction with the Alumni. Stu-
dents asked their queries regarding

ALUMNI RELATIONS CELL

invites you to

MENTORSHIP PROGRAM

MOTIVATION

YT

CAREER

9:30 AM onwards

internship, career paths and, the reg-
uisite skills and certifications with-
in their respective domains. Subse-
quently, they were mentored on skill
refinement and advised on relevant
courses, concluding with a compre-
hensive review of the students’ CVs.
The program concluded with a de-
briefing session led by Dr. Anitha
Acharya. The alumni reviewed the
performance of the students and
offered constructive suggestions for
improvement.

The Mentorship Program organised
by the Alumni Relations Cell provid- |
ed insights to the students about the
current industry frends. The guid-
ance offered enabled them to align
their skills and certifications with in-
dustry demands, fostering not only
confidence but also contributing to
their holistic development.
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PicTureocosuoIhongou’ro’rofriend's
place. Relaxed atmosphere and
conversations brewing; everyone’s
got their snacks, and then someone
suggests firing up a gaming console.
I's not just about idle chatter; it's
about gefting everyone together
for a virtual adventure. And it’s not
just happening in living rooms. I1's all
over social media. Gaming isn’t just
a pastime; it's a lifestyle, a digital
revolution reshaping how we con-
nect and have fun. It's not merely
a thing. It's an evolving part of our
lives, turning casual moments into
cool experiences.

In the evolving entertainment
aspect, the gaming indus-
try has transformed to

beat age and societal
boundaries.

From the 1970s to the immer-
sive realms of today, gaming has
weaved itself into the fabric of a
mainstream culture that is not just a
global phenomenon but also a nar-
rative that resonates deeply within
the Indian gaming industry.

The next thing that may excite you
J more could be about the father of
the Indian Gaming Industry - Vishal
Gondal (founder and CEO of GOQii).
He founded the game development

and publishing company UTV Indi-
agames, which he sold to DisneyUTV
Digital, a subsidiary of The Walt Dis-
ney Company Indig, in 2011.

The commencement of “Dhruva In-
teractive” in 1997 marked a new
erq, laying the foundation for Indian
gaming power.

The 2000s witnessed an exponential

surge fueled by the confluence of

social media and mobile devices.

It provided a platform for explora-

tion, learning, and the expansion
of online gaming.

At the forefront is the end user,

a diverse demographic of men

and women of all ages,

forming an integral

part of the gaming val-

ue chain. According to the

Yahoo report, the number of

gamers in India across all platforms |

is forecast to reach 444 million in

2023, up 12.1% YoY. The number of

gamers across all platforms in India

is forecast to reach 641.2 million in
2027.

CamingisEtomorrow:

Expanding the narrative beyond
the visual and technical aspects.
Crafting compelling stories and im-




mersive worlds elevates the gaming
experience. The synergy between
storytelling and gameplay excites
players to engage and invest in the
virtual universe.

Streaming has become a
game-changer in this industry. It
has propelled gaming into a new di-
mension. Platforms like “Twitch” and
“YouTube” allow gamers to show-
case their gameplay to subscribers
across the globe.

Success stories, such as “ScOutOP”,
the highest earner of the Indian
gaming industry, highlight the trans-
formative power of streaming. Com-
munity dynamics have also shifted
with the rise of eSports.

It redefined gaming as a spectator
sport by creating opportunities for
skilled players. It generates career
paths through competitive gaming
Ieogues, tournaments, streaming,
etc. Diversity in roles, like composers,
developers, marketers, journalists,
voice actors, and game testers, char-
acterizes the job landscape of the
gaming industry.

Beyond the technical roles, the in-
dustry embraces many creative and
business positions, reflecting the ex-
pansive nature of the gaming eco-
system. Further, Artificial Intelligence

(Al) emerges as the virtuoso behind
the scenes, crafting dynamic and re-
sponsive gameplay experiences.

From Cortana in “Halo” to the im-
mersive narratives of games like “De-
troit: Become Human,” Al breathes
life into virtual characters and chal-
lenges players in ways that mirror
human adaptability.

Beyond traditional boundaries, there
is a rise in cross-platform gaming.
Players on different devices can con-
nect and play together seamlessly,
erasing the lines between console,
PC, and mobile gaming.

Globally, the gaming market is ex-
pected to reach USD 242.39 billion
by the end of 2023, while India’s
gaming market is poised to reach $5
billion by 2025.

According to the “Forbes” report,
game streaming will be widely ac-
cessible by 2050, eliminating lengthy
download times, while physical video
games will still have a small market,
and advanced features will encour-
age audience engagement.

The balance of innovation, inclusiv-
ity, and entertainment has just be-
gun. Promising a future where vir-
tual and real boundaries blur into a
seamless gaming experience.

Deepak Prakash
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“TransfFormative TI‘EI"IdS

Gaming's Rise as a Cultural p‘lzenamenan
and Iinvestment Pcwerhcuse’

The gaming industry has emerged
as a captivating new dimension, a
virtual landscape where entertain-
ment, culture, and economy inter-
twine. From humble beginnings,
gaming has seamlessly integrated
into our lives, becoming an integral
part of our social fabric and techno-
logical landscape. This transforma-
tive power has fueled a unique cul-
ture, fostering a sense of community
and shared passion among gamers
worldwide. The industry’s economic
impact is equally impressive, attract-
ing major corporations and poised
to further redefine entertainment,
culture, and economy.

The gaming industry’s meteoric rise
in recent years is a testament to its
transformative power. From humble
beginnings in arcades and personal
computers, gaming has seamlessly
integrated into our daily lives, be-
coming an integral part of our social
fabric and technological landscape.
This exponential growth has been
fuelled by a convergence of factors,
including advancements in technol-
ogy, the proliferation of mobile de-
vices, and the increasing demand
for immersive and engaging enter-
tainment experiences.

At the heart of the gaming indus-
try’s transformation lies the relent-

less pursuit of technological innova-
tion. The development of powerful
gaming consoles, high-performance
computers, and virtual reality head-
sets has opened new frontiers in
gaming, creating experiences that
are increasingly realistic, immersive,
and captivating.

The advent of cloud gaming, where
games are streamed directly to de-
vices without the need for expensive
hardware, has further democratized
access to gaming, allowing individ-
uals from all walks of life to partici-
pate in this virtual world.

The gaming industry has emerged as
a compelling investment destination
for corporations seeking to diversi-
fy their portfolios and tap into this
rapidly growing market. The indus-
try offers a multitude of investment
opportunities, ranging from game
development and esports teams to
gaming infrastructure and stream-
ing platforms.

Investors can expect to receive direct
revenue from game sales, esports
sponsorships and tournament reve-
nue, gaming infrastructure revenue,
and streaming platform advertising
revenue. However, investors must
also be aware of the risks associat-
ed with investing in the gaming in-

-




dustry, including rapid technological
advancements, changing consumer
preferences, competition and intel-
lectual property risks, and regulatory
and ethical considerations.

Tencent, a Chinese multinational
technology conglomerate, is one of
the most significant players in the
gaming industry. Its investments
span across various segments, in-
cluding game development, esports,
and streaming platforms. It is a major
player in the esports scene, owning
the League of Legends World Cham-
| pionship (the world’s most-watched
esports event) and operating the es-
ports platform Huya. It owns DouYu,
one of Chinad’s leading streaming
platforms for gaming content.

Tencent’s investments have played
a significant role in the globaliza-
tion of the gaming industry, making
Chinese games and esports more
accessible to a worldwide audience.
Tencent’s focus on mobile gaming
has contributed to the dominance
of mobile gaming in the global mar-
ket, shaping the industry’s trajectory.
Tencent’s involvement in esports has
fueled the growth and profession-
alization of competitive gaming, at-
tracting major sponsorships and me-
dia attention.

Amazon, the e-commerce giant, has
made significant strides in the gam-
ing industry through its acquisition of
Twitch and its cloud gaming service,
Amazon Luna.

Amazon’s entry into cloud gaming
has accelerated the adoption of this
technology, potentially revolutioniz-
ing the way people access and play
games. Its involvement in esports
through Twitch has conftributed to
the growth of esports viewership and
sponsorship opportunities.

The gaming industry is a dynamic,
fast-changing force that is redefin-
ing entertainment and bringing forth
new aspects of social interaction, the
economy, and culture.Technological
developments, mobile gaming, and
the never-ending desire for immer-
sive experiences have all contributed
to the gaming industry’s expansion.
The metaverse offers even more op-
portunities for innovation and disrup-
tion in the gaming industry, making
the future of gaming both exciting
and uncertain. There are a lot of un-
explored opportunities in the gam-
ing industry for corporations that are
looking to navigate this constantly
changing landscape.

Souvik Ghoshal




Generation Z's retreat into the
gaming world represents more than
just a leisurely pastime; it's a cultur-
al shift and coping mechanism for a
generation grappling with the com-
plexities of modern life.

Generation Z has grown up in a
world where gaming has become
an integral part of life. As this gener-
ation grows up, their gaming habits
offer a glimpse into the future of the
metaverse, a term coined by science
fiction author Neal Stephenson to
describe a virtual world where peo-
ple can interact in a three-dimen-
sional space.

However, the way Gen Z interacts
with gaming foreshadows the de-
velopment of the metaverse - a
virtual world where individuals can
interact and participate in shared
experiences. In an era marked by
unprecedented stress and societal
pressures, Gen Z is forging a unique
path toward relaxation and self-ex-
pression. This generation is increas-
ingly furning to the world of gaming
as a means of escape from the rig-
ors of daily life. This shift is not only
transforming the way Gen Z copes
with stress but is also reshaping the
entire gaming industry.

The Stress Epidemic starts from a

R
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myriad of stressors, ranging from
academic pressures to economic un-
certainties and the pervasive influ-
ence of social media. In the face of
these challenges, the gaming world
has emerged as a refuge for many,
offering an alternate reality where
individuals can temporarily detach |
from the stressors of the real world.

Escape into Virtual Realms is im-
mersive and diversification in video
games provides an avenue for Gen
Z to escape into virtual realms where
they can exercise control and expe-
rience a sense of accomplishment.
Role-playing games (RPGs), open-
world simulations, and competitive !
multiplayer games offer a break |
from reality, allowing players to ex-
plore fantastical landscapes, forge
new identities, and collaborate with |
others in a shared virtual space.

Beyond serving as a solitary escape, |
gaming has become a social phe- 74
nomenon for Gen Z. Online multi- |
player games and live-streaming |
platforms enable individuals to con-
nect with like-minded players global-
ly. These virtual social circles provide
a sense of community and belong-
ing, crucial for combating feelings of
isolation and loneliness that can be
prevalent in the digital age.



Gaming is not merely an escape; it
is a canvas for creative expression.
Gen Z is using gaming platforms to
unleash their artistic and entrepre-
neurial talents. Platforms like Mine-
craft allow players to build entire
worlds, fostering a culture of cre-
ativity and collaboration. Moreover,
gaming has become an avenue for
content creation, with Gen Z influ-
encers gaining widespread recog-
nition for their gaming-related con-
tent on platforms like YouTube.

The immense influx of into the gam-
ing landscape is reshaping the in-
dustry in unprecedented ways. The
demand for innovative and immer-
sive gaming experiences has led to a

M

surge in virtual reality (VR) and aug-
mented reality (AR) technologies.
Game developers are now focusing
on creating more inclusive and di-
verse narratives that resonate with
the varied experiences of Zoomers.

Growing up in a world where gam-
ing is integral, Gen Z’s habits hint at
a metaverse future. Fueled by stress
and societal pressures, gaming pro-
vides an escape, forming virtual
realms for self-expression. I’s not just
solitary; gaming is a social phenom-
enon fostering community. Gen Z
transforms the industry, demanding
diverse narratives and driving inno-
vations like VR and AR technologies.










FROM GENESIS
TO GRANDEUR

In the realm of entertainment, few
industries have witnessed a metamor-
phosis as profound as that of gaming
and eSports.From humble beginnings
to global prominence, the journey of
these interactive pastimes mirrors a
narrative of innovation, passion, and a
rapidly expanding digital landscape.

The story begins with the spark of an
idea, a concept that germinates in the
mind of a creator, whether inspired
by a desire to tell a compelling story,
simulate strategic battles, or create
immersive virtual worlds, the inception
of a game is an artistic endeavor. Ear-
ly game developers, often working in
obscurity, laid the groundwork for an
industry that would transcend conven-
tional entertainment.

The initial stage of development begin
with coding in basements and small
studios, with limited resources shaping
the first generation of video games.
Pong, released in 1972, is considered
the pioneer, birthing an industry that
would evolve beyond anyone’s imag-
ination. As technology advanced,
game development moved from pix-
elated graphics and simple mechanics
to more sophisticated designs, intro-
ducing gamers to narrative rich experi-
ences and complex gameplay.

As games grew in complexity, a natu-
ral evolution occurred with the rise of
competitive gaming:

eSports. What once started as friend-
ly competitions among friends in ar-

cades transformed into organized tour-
naments that attracted skilled players
and passionate audiences. The com-
petitive spirit inherent in human nature
found a new battleground in the digi-
tal realm.

Games like  Counter-Strike and
StarCraft became the pioneers, lay-
ing the foundation for organized com-
petitions and dedicated leagues. Lo-
cal tournaments evolved into global
events, with passionate gamers show-
casing their skills on an international
stage.Technological =~ advancements
played a pivotal role in propelling the
industry forward. The shift from 2D to
3D graphics, the advent of online mul-
tiplayer capabilities, and the rise of
mobile gaming broadened the indus-
try’s scope. As hardware capabilities
expanded, so did the complexity and
visual fidelity of games, offering play-
ers a more immersive and captivating
experience.

Moreover, the emergence of stream-
ing platforms and contfent creation
on platforms like Twitch and YouTube
allowed gamers to share their experi- |
ences with a global audience. This not
only democratized game commentary
but also created a new category of in-
fluencers within the gaming commu-
nity. The turning point for the gaming
and eSports industry came with mass
popularity and cultural integration.
Games were no longer confined to a
niche audience, they became a cultur-
al phenomenon that transcended age,
gender, and geographical boundaries.
Titles like World of Warcraft, League




of Legends, Dota 2 and PUBG became
household names, attracting millions
of players worldwide.The rise of profes-
sional gaming leagues and the inclu-
sion of eSports in mainstream media
further solidified its place in popular
culture.

Major investments from traditional
sports franchises and celebrities into
eSports teams underscored the in-
dustry’s legitimacy and potential for
growth. Recent examples being major
football clubs entering the industry as
part owners and sponsors of organi-
sations and endorsers like Lionel Messi
and Sergio Aglero increasing the hype
manyfolds. As a result, eSports tourna-
ments began filling arenas, mirroring
the atmosphere of traditional sporting
events.

The journey from small LAN parties
to the Olympic stage symbolizes not
only the industry’s growth but also its
acceptance into the broader cultural
narrative. The once-dismissed notion
of gamers as isolated individuals frans-
formed into a celebration of skill, ded-
ication, and the competitive spirit that
unites gamers worldwide. However,
with great success comes great respon-
sibility. The industry faces challenges
such as issues of inclusivity, diversity,

o

become more complex and visually
stunning, concerns about addiction
and mental health implications have
also emerged, prompting a critical ex-
amination of the industry’s impact on
its audience.

Yet, these challenges also present op-
portunities. The gaming and eSports in-
dustry has the potential to lead in areas
like virtual reality, augmented reality,
and artificial intelligence. The cutting
edge technology with the creativity of
game developers promises to provide
an experience unimagined.

From the early pioneers huddled over
computers to the grandeur of global
eSports tournaments, the journey en-
capsulates the essence of innovation
and perseverance. As we stand at the
cusp of a new era, the gaming and eS-
ports industry continues to unfold its
potential. The scope of possibilities is
boundless, and the narrative is still be-
ing written. What began as a few pix-
els on a screen has transformed into a
canvas that captures the imagination
of millions. The future promises not only
groundbreaking games and thrilling
competitions but also an ever-expand-
ing universe of possibilities waiting fo
be explored. The journey from idea
generation to global recognition is a
saga that continues to captivate and
inspire generations to come.

_ and the need for robust structures to
ensure fair play. As games
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“lam a Gam

and the Game is C

lamno prophet, but here’s a proph-
ecy: in a few years | am sure | would
see a teenager in a cafe where |
would take notice of the teenager
because, sitting on a table, he would
be moving his hands in the air like
Dr. Strange. Then | would notice him
wearing sunglasses and a small gad-
get on his wrist, just like a wristband.
At that point in time, | would con-
tinue drinking my coffee as | would
have realized that he is just playing
a game. His gestures would appear
completely normal to me.

As you read this article, this prophecy
is becoming a reality. Artificial Intel-
ligence, Virtual Reality, Augmented
Reality, the latest wearable devices,
6G internet, etc., would make gam-
ing very different from the way it
is today. | believe that even today,
several people have started living in
two different realities: one is where
the world seems slow and boring,
which is defined as real (for now),
and the other is the digital realm,
where the boundaries of reality are
blurred and players experience true
freedom, joy, and power.

Assuming that most of you reading
this article are familiar with the lat-
est technologies being used in the
gaming industry, let me put forth a
few things shaping the industry be-

yond things that you are well aware
of.

A Word of Caution: What you are
about to read are not prophecies;
these are soon to be our everyday
realities, in a not-so-distant future.

One such realm is the Metaverse. Ac-
cording to industry experts, the gam-
ing metaverse industry is expected
to grow at a CAGR of 38.2%, from
$36.81 billion in 2022 to $710.21
billion by 2027. With the use of Al
and mixed reality technologies,
Metaverse gaming will evolve leaps
and bounds to provide players with
immersive experiences that are un-
fathomable in the current times, a
true mixed reality experience for the
users.

In-car gaming is the latest technol-
ogy on which OEMs are working. |
know what you are thinking, “then
who drives the car?”. Let me explain!
As autonomous mobility is a priority
for many companies throughout the
globe, along with advancements in
high connectivity and software-de-
fined vehicles, vehicle manufactur-
ers are working on building next-gen
vehicles to improve the experiential
quotient of the customers. As a re-
sult, rear-seat gaming will soon be a
reality. People will move away from
driving their cars to playing car rac-
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ing games while getting transported
to their destinations. Imagine the
boy at the beginning of the artficle
in the back seat of a car, as the car
drives itself.

Artificial Intelligence is disrupting ev-
ery aspect of our lives, and the gam-
ing industry is no exception. Players
would be able to get a customized
experience from a very standardized
game as Al-powered content would
be used more prominently to devel-
op the game world, graphics, and
sophisticated NPCs (non-playable
characters) would provide players
with unique and unpredictable chal-
lenges. Developers would be able
to build diverse in-game worlds, en-
suring that no two gameplays are
identical. This would make the same
game interesting for a player and
would encourage the player to re-
play the game and build loyalty.

Backed by technologies like gener-
ative Al, User Generated Content
(UGC) would be used in much abun-
dance to create game-based expe-
riences through mods by users who
would become content creators. A
combination of Al tools would help
to reduce the need for technical ex-
pertise in the process of creating a
game. In turn, this could even inspire
younger players to embark on ca-

reers in game development.

Active video games are another fac-
et expected to explode in popularity
in the near future. Gone are the days
when people thought video games
were for lazy people. Recently, video
games have been seen as an inter-
esting way to keep yourself active as
these new-age games can make you
sweat and burn calories, helping you
get into shape. This is also known as
fitness gaming, which flips the idea
of a sedentary gamer on its head
and makes the use of a game to de-
velop interesting workout routines.

Apart from the above-mentioned
factors, a few more dimensions like
the popularity of e-sports, cross-con-
sole gaming, game streaming, and
the gaining acceptance of gaming
as a career are shaping the indus-
try into a multifaceted juggernaut,
which would grab the attention of
more companies and brands for
collaborations that are beyond the
imagination of low key college pro-
fessors like me.

In conclusion, | believe that it is not
a question of if, but and when. And
when my prophecy comes true, |
would love to join that teenager
in that cafe and step into a digital
realm, leave my reality behind, and
become a gamer.

) Amar Raju 6?’
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From virtual reality to artificial intel-
ligence, technologies are now shap-
ing the present and future of games
for entertainment, education and
other purposes. This trend has ac-
celerated from last few years due
to commercial and social benefits
offered by gaming industry. Though
the enormous size of gaming indus-
try predicts the future growth in this
sector, yet technological innova-
tions which are shaping the future of
different video games will influence
the gaming experience of users in
multiple ways.

Today we use virtual reality, aug-
mented reality, artificial intelligence,
cloud gaming, high-fidelity graph-
ics, and metaverse for designing
games. The interest that they gen-
erate has increased multifold after
the Covid-19 pandemic which the
world witnessed with lockdowns. It
has turned millions of us into gamers
but posed unexpected creative chal-
lenges for people employed in the
gaming industry.

This has contributed to enormous
space for tech-savy workforce to
deal with entirely new digital tools
and collaborations. Games have
created a new arena of craving
among the younger generation with
the increase in social desires people

have while using the virtual realities
or other form of gaming. It has led
to usage of multiple technological
tools, software and hardware and
not only generated revenues for
gaming industry, but also generated
employment for those who are com-
petent to work in these technologies.

The gaming tools such as augment-
ed reality has tremendous potential,
due to its accessibility and ability to
blend with real and virtual worlds,
reaching wider audiences providing
them altogether new social experi-
ences. It is already massively incor-
porated into gaming, though at the
moment the nature of games de-
sign and gameplay requires it to be
constrained. This leaves tremendous
scope forimprovement as well as ad-
vancement in terms of development
and growth of gaming industry.

[Bmim' JRthelworld

The mainstream games can be a
strong rival for cinema as a story-
telling medium. “Half-Life: Alyx” is
an example of how virtual reality
can tell stories in highly immersive
worlds; “Animal Crossing: New Hori-
zons” demonstrates how games can
be both a social phenomenon and
a form of escapism, which is espe-




cially needed in these times. While
we're still waiting to see what the fu-
ture brings, experts see the current
generation of games pushing the
boundaries in countless different di-
rections. Look at the incredible and
unique way of using gamification in
educational approach for creative
problem solving.

Today’s learners are digital natives.
They grew up with digital technolo-
gies. Teachers have to solve import-
ant issues related to the adaptation
of the learning process towards stu-
dents who have different learning
styles and new requirements for
teaching and learning. Gamification
is one of the educational approach-
es and techniques that increase mo-
tivation and engagement of learn-
ers. Modern pedagogical paradigms
and trends in education, reinforced
by the use of digital communication
technologies create prerequisites
for use of new approaches and tech-
niques in order to implement active
learning.

Gamification in training is one of

these trends. Gamification in edu-
cation is the use of game mechanics
and elements in educational envi-
ronment. Users’ actions in games are
aimed at achieving a specific goal
(win) in the presence of obstacles.
In education, there is a learning ob-
jective, which has to be achieved by
performing specific learning activi-
ties or interaction with educational
content. Tracking the players’ prog-
ress in games is an important ele-
ment, because next steps and moves
are based on their results.

Collaboration in education is a mile-

stone for the effective implementa- 2

tion of active learning. Gamification
in this context is highly helpful when
integrated with teaching pedago-
gies. Gamification affects students’
behavior, commitment and motiva-
tion, which can lead to improvement
of knowledge and skills. The future is
bright with usage of games and gam-
ifications in multiple industry sectors.
The only worry one must have is to
use it effectively for the better future.
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The marketing landscape is evolv-
ing rapidly with the advancement
in fechnology, particularly as we are
stepping into the new world order.
An Al-driven world. And it is no won-
der that a marketing professional
and as well as a teacher like me is
quite intrigued with the emergence
of products like gamified metaverse,
which is entirely going to change the
customer experience from all possi-
ble angles. If that is the least, | can
say at this moment. If | trace my
background, | see myself as not just
a teacher but a market researcher
as well, given that before my teach-
ing expeditions, | had a stint in the
role of market research analyst at
RP-SG group’s retail division. No
wonder these two professional ex-
periences have gifted me with a du-
al-opinion mindset. When as faculty
| see Gen Zs with smartphones in
the classrooms, | become petrified;
but when | see Gen Zs with a smart-
phone as a marketer, | wonder how
smartphones are transforming the
future generation of consumers.

What caught my attention recently
was one of the episodes on Shark
Tank, astartup founderwho came up
with his dream project called Loka.
He informed the audience that Loka
is India’s first gamified metaverse.
This founder was Krishnan Sundar-

arajan, whom | assumed to be Gen
Z himself. In this show, he pitched his
startup, by saying that Loka will en-
able participants to spend fime with
other friends’ avatars in the virtual
world which will be like spending
time in the local neighborhood of
Connaught Place in Delhi. His talk on
the show left me with plenty of ques-
tions ringing in my mind. He wants
people to ‘virtually’ hang out with a
bunch of friends on a virtual street
resembling a nostalgic local place
called Cannaught Place in Delhi. As
Gen Y, one thought in my mind was
lingering — why would any consum-
er, or perhaps an individual, s